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Evaluation Procedure 

Term Work 20% 

Mid-Term Exam 20% 

Final Exam (Cumulative) 30% 

Project 30% 

Total 100% 

 

Notes 

Term Work 
Term work includes individual and paired assignments specific to the topics under discussion. 
Examples may include quizzes, papers, journals, blog posts, current events, simulations and 
presentations. 
 
Term Project 
The term project provides a group of students (2-4, depending on class size) with the 
opportunity to review and assess an existing company’s digital marketing efforts, and to 
provide recommendations for the future direction or expansion of their digital campaigns.  
 
Final Exam 
Students must achieve a passing grade (50%) on the final exam, in order to pass this course.

http://www.stukent.com/
http://open.bccampus.ca/find-open-textbooks/?uuid=65ed5b9b-a7dc-4e73-ae37-76e23e04ee46
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